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Online social networking is changing how we interact with others in a positive way
Social networking can be said to be an online community which allows people to develop profiles of their backgrounds and generate interests to communicate with friends and strangers, as well as sharing ideas and life experiences to impart each other with inspiration on how to grow as a hero in a lifetime. Social networking is changing the way people interact in the world and has delivered useful tools for the world to use. Social networking is still advancing to provide better services for users, and popular sites are still growing in size to offer comprehensive range services. Though social networks can have negative impacts such as wasting time, it also affects people positively by allowing people to communicate and remain in contact with friends in a much easier way. 
Colicev et al. (45) suggested that the most important thing about social media is that it allows people from a different region of the world to interact and know each other. It only allows people to communicate and remain intact with friends as well as meeting new colleagues. These sites allow people to find others with similar interests that they can create a relationship with and get to know one another; therefore they can develop productive ideas on how to prosper in many aspects like a business and improve the quality of their life. In their article, Colicev et al. (45) highlight the most important things that should be expected to turn around the social media platform. The aim is to make the social media platform more vibrant and significant to attract more people to engage in more constructive conversations about the current affair issues in life. It, therefore, encourages people to be more optimistic and expect a lot of things, especially in the digital market (Colicev et al. 45).
Through social networking, groups can be joined or formed to meet people with similar interests and views. It allows creating an expression by using tools like blogs and messaging to post ideas and stories, and persons of the same line of taught can merge and develop their plan. Chang et al. (285) propound that interactions through the use of social networking also emerges where users share poems, interest in music, Television shows, hobbies, photos, and many other things (Chang et al. 285). Event invitations can be made and sent to friends just by the use of social networking rather than having to mail requests and friends can also responsible for an event on the site (Chang et al. 285). Chang et al. (285) assure that there is no need to doubt on the amount of impact that the social media has had on the society and this positive impact is expected to bring more changes to the community. In most of the articles they have written so far, they have been very consistent with their message about the impacts of social networking to the society Social networking is such a massive part of all our lives that it can no longer be ignored (Chang et al. 285).  
Additionally, still, on social networking, we found that it helps followers of various religions, nationalities, and interests to form and understand communities and cultural aspects to discuss and spread the word. Sports lovers can follow sports communities. Car lovers, music lovers, and movie buffs can reminisce, converse, and keep up to date with their hobbies (Wellman et al. 350).  It is not about exploitation, but it is about service to the community. Understanding cultural set up of different communities is an important aspect that is readily displayed by the media through social networking. However, this can help in promoting peace, love, unity, as well as integration between different communities in the world (Wellman et al. 350).
Wellman et al. (350) suggest that online interactions have positive effects on real-life communities. They pass an informative message to the public that despite the fact that online communications have had very profound positive implications for real-life communities across the world, and it's through the online interaction that so many ideas and cultural values, as well as aspects, have so far been shared and this is expected to go on throughout our lifetime. Wellman et al. (350) tries to illustrate this that in its earliest incarnation, the online world was considered a separate realm, and it was not viewed as a severe site to work or business, however as more people have started using media websites, the more online communication has become the norm (Wellman et al. 350).
On the flip side, using social media is an effortless way to connect with other people in the world. According to Perren et al. (27), an individual is just like a single click away from an incredible multitude of different people. With no consideration of location and religion, social networks help revive and preserve relationships with other people. In simple terms, it has become easier for the majority of connecting with business people, families, and friends. Even, many top most companies, organization and even governments directly approach each other through social networking sites like LinkedIn. People can also interact with those in authority who might help them in careers and appropriate guidance (Perren et al. 27). 
Perren et al. (27) proposed that the information presented in their article is factual, and they are not biased in any way. They agreed that even though social media remains to be the most convenient means of communication, but they tend to lessen the ability of the connection in general. For example, almost two-thirds of U.S adults acknowledge that they use social media for connectivity and as a result, many agree that its rise to prominence tends to change their ability to interact with others on a more meaningful level. Generally, social skills are challenged to the point that currently, many people are struggling to communicate in traditional conversations. In this case, social media acts like a link in the open world (Perren et al. 27).
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